
I N T R O  T O  C O P Y W R I T I N G  

WTF IS A BRAND JOURNALIST?
Presented by Corin Jackson, Tessa Shunn & Maggie Tran 



"copywriter" 
BRAND  JOURNALIST  IS  A  FANCY  NAME  FOR  A

"creative writers" 
LUCKILY  FOR  YOU ,  WE 'RE  ACTUALLY  ALL  

WE 'RE  HERE  TO  SHAPE  THE  IDEAS  BEHIND  

THE  COPY ,  TOO  



WORDS OF WISDOM:

A  G O O D  C O P Y W R I T E R  

T A K E S  A  L I S T  O F  

F E A T U R E S  A N D  

E L E G A N T L Y  E N T W I N E S  

T H E M  T O G E T H E R .  A  

G R E A T  W R I T E R  T A K E S  

T H A T  L I S T  A N D  A S K S  W H Y  

A N Y T H I N G  O N  I T  

M A T T E R S .

@leeclowsbeard



W H A T  D O E S  G O O D  

L O O K  L I K E ?  

QUESTIONS GREAT WRITERS ASK 

What is the purpose of this? 

 

Who are we speaking to? 

 

What's the key takeaway? 

 

How do we want people to feel? 

 

Why do we want them to feel that way? 

 

What are we hoping to inspire?

 

What's the bigger picture?

 

What's the customer journey? 

 
 



C O P Y  C A N  

D R I V E  A N  E N T I R E  

C A M P A I G N
OR EVEN, AN ENTIRE BRAND 



C O P Y  C A N  

T R A N S F O R M  

C R E A T I V E  W I T H   

H U M O U R  &  W I T
AND DON'T EVEN GET US STARTED 
ON  CONTEXTUAL MARKETING 



C O P Y  C A N  M A K E  

B R A N D S  L O O K  

S U P E R  C L E V E R
WHICH MAKES CONSUMERS FEEL 
CLEVER, TOO 



C O P Y  S H O U L D  

N E V E R  B E  A N  

A F T E R T H O U G H T  

&  A L W A Y S  P A R T  

O F  T H E  B I G  I D E A
COPY & DESIGN GO HAND IN HAND 



C O P Y  C A N  B E  

M A G I C A L  &  

U N I Q U E L Y  

C R A F T E D ,  J U S T  

L I K E  D E S I G N  
IT'S NOT ALL SPELLING & GRAMMAR



it's about big ideas 
COPYWRITING  ISN 'T  JUST  ABOUT  WORDS  



tone of voice  
IT 'S  ALSO  ABOUT  





 

CAN  YOU  GUESS  WHAT  THE  BIG  IDEA  IS  

WITHOUT  THE  COPY?  



 

COPY  CAN  BE  THE  GLUE  THAT  HOLDS  AN  IDEA  

TOGETHER   



 

REPEAT :  COPY  CAN  BE  THE  GLUE  THAT  HOLDS  

AN  IDEA  TOGETHER      

https://www.youtube.com/watch?v=rcjcQdaKnwU


 

CAN  YOU  THINK  OF  ANY  PROJECTS  YOU ’VE  

WORKED  ON  THAT  INVOLVED  A  BRAND  

JOURNALIST  FROM  THE  VERY  BEGINNING?     

https://www.youtube.com/watch?v=rcjcQdaKnwU


E A S I E R ?
 

 

H A R D E R ?



 

HOW  CAN  WE  WORK  TOGETHER  TO  UTILISE  

OUR  BRAND  JOURNALIST  TEAM? 

 

 

 

 

https://www.youtube.com/watch?v=rcjcQdaKnwU


T H A N K  Y O U


